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Compulsory Course for undergraduate program in
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Lecture, Mini Project

@ Lecture: 4 SKS X 50 minutes X 16 weeks
@® Project: 4 SKS X 60 minutes X 16 weeks
@® Independent learning: 4 SKS X 60 minutes X 16

week

4 SKS X 1.5=6ECTS
1. Registered in this course
2. Minimum 80% attendance in this course

e Applying Product Development Process :

- Carry out of the stages of the product
development process, from concept ideation
to commercialization

- Conduct market research and analyze
consumer trends to identify opportunities
for new product development

- Conduct sensory evaluations and consumer
testing to optimize product formulations
based on consumer preferences and
feedback

This Business Incubation course studies the

principles and methods in carrying out the

product design and development process. Apart
from that, this course also encourages students
to create and commercialize a product
development in agriculture-based
entrepreneurship. In addtion, this course
encourage the students to understand the
sustainability issues in food production
resource use, waste reduction, and
environmental impact
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Cognitive: Midterm exam, Final exam, Quizzes,

Assignments

e Affective: Assessed from the element
/variables achievement, namely (a)
Contributions (attendance, active, role,
initiative, and language), (b) Being on time, (c)
Effort.

Classical teaching tools with white board and

PowerPoint presentation
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